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Who, What, Where, Why?

•Who: Meghan Geary & Amber Pell, marketing 
interns with the Division of Agriculture 

•What: Collecting data for the Farmers Market 
Association

•Where: All over the state of Alaska!

•Why: Collecting data to help us improve farmers 
market attendance in the state of Alaska.   



Markets Visited

• Friday Fling, Palmer

• South Anchorage

• Ninilchik Farmers Market

• Farmers Fresh, Soldotna

• Highway’s End Farmers Market, Delta Junction 

• Tanana Valley Farmers Market, Fairbanks (x2)

• Homer Farmers Market (x2)

• Anchorage Market and Festival

• Mountain View

• Muldoon

• Soldotna Saturday Market



The survey



Q1: What describes you best? 
Q2: What are you buying today?

• We found that 80% of market goers are local, 20% are tourists



Q3: Specific item you came 
for?



Q4: How did you learn about the 
farmers market?



Q5: Why do you come to the 
farmers market?



Q6: How often do you shop at 
the farmers market?



Q7: What would encourage you to 
visit the farmers market more often?



And then there's "other” 



Photos



Time and money spent

•Average number of 
customers per hour- 
284.5

•Average amount of 
money spent per 
person at each 
market- $39.14









Where we’re headed

•Currently scheduling 
markets for the 2019 
season

•Revised customer 
survey, and new 
vendor survey

•Expansion to 
Southeast Alaska

•Goal to increase sales 
and continue being a 
resource for the Ag 
community!
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