
DATA COLLECTION METHODS 

VENDOR PROFILE DATA 

HOW TO PREPARE: 
Vendor profiles are a critical component of Farmers Market Metrics. The vendor data 
you collect as part of your application process is rich with demographic information 
that can be directly translated into impacts in your community. Some examples are 
below: 

• How many acres do you cultivate? = “X acres of farmland kept in production”
• How many people work for you? = “X people employed by our vendors”

Simply by asking the right questions of vendors regularly, any market can quantify a 
great many of the benefits that are gained. 

How Do I Do It?: 
There are two ways a vendor can have a profile – either they create it themselves, or 
the market manager creates one for them. We strongly recommend the vendor creates 
the profile themselves, as this fosters a sense of ownership and accountability over the 
data. 

In order to have a complete vendor profile, all that is required are 11 simple questions 
that most vendors can answer off the top of their heads. These questions can be found 
on the downloadable template to the right of this page. If a vendor chooses to be more 
thorough, they can add their vendor bio and logo, which is included in the market’s 
directory, bringing more awareness to the vendor. 

Once a vendor has a profile, market managers can search for and add the vendor to 
their markets within FarmersMarketMetrics.org. For markets where vendor-level sales 
reporting is required, vendors can feel confident in reporting their sales through 
Metrics, where only the vendor and market manager will be able to view that data. 



DATA COLLECTION METHODS 

Vendor Profiles must be confirmed or updated once a year. At the start of each 
new year, a vendor’s profile will be changed to “Needs Update.” The vendor or market 
manager can enter the profile by clicking the confirm button next to each field where 
the data is still correct, and updating fields if necessary. Once this is completed, the 
vendor’s profile will return to “Active.”  It’s important to note that a vendor’s underlying 
information will still be used in all metrics and reports when their status is “Needs 
Update.” Market managers should endeavor to have vendors update this data as a part 
of their vendor application, to keep the information as fresh as possible. 

Other Suggestions 
When asking vendors for information, let them know exactly what the market is doing 
with the information. Since this information is being used to highlight the hard work and 
impacts the market vendors bring to the community, it should be explained openly and 
as early in the process as possible. If the data collection is centered around a particular 
funding opportunity, be sure to include that as well. Asking for data from the vendors 
may be a slow process, but in the long run, using this data well will bring them into the 
data sharing fold. 

Click Here to Download Vendor Profile Questions 

https://farmersmarketmetrics.guide/wp-content/uploads/2018/04/2018-Vendor-Profile-Questions.docx

	Vendor Profile
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Your name: ____________________________________________________________

Farm or Business Name: __________________________________________________

Email Address: __________________________________________________________

Phone Number: _________________________________________________________

1. Identify the primary type of product that you will sell at this market this year, based on greatest revenue (select one): 

Produce*

Meat & seafood

Dairy

Eggs

Plants & flowers

Value-added*

Prepared food*

Crafts/art/services

Alcohol

Other



Produce* refers to fresh foods that farmers plant, grow, and harvest (e.g., fruits, vegetables, nuts, beans, etc.) The farmers do not process or minimally processes the products.   

Value-added* refers to products that have been processed through baking, cooking, canning, drying, fermenting, preserving, or spinning techniques (e.g., baked goods, jams, dried fruit, viticulture, pickles, wool yarn, etc.). Value-added products can be produced by farm vendors with their own raw ingredients, or by non-farm vendors, with ingredients grown by an outside source. 

Prepared food* refers to products that agriculture or non-agriculture businesses make from ingredients that they primarily purchase.  They make the food at the market for immediate consumption (e.g., sandwiches, brewed coffee, etc.).  



2. Are you a farm vendor? Answer yes only if you grow the items your sell at the market. Yes or No 



3. How many acres does your farm business: own______?  lease______? Please enter “N/A” if not a farm business. 



4. How many acres do you cultivate, or use for grazing?  Enter “N/A” if not a farm business. ______


5. Including yourself, how many people worked for your business either seasonally or year-round? Please include family workers (paid and unpaid), hired production or office workers, people hired to sell at markets, contract or custom hire farm labor, and paid interns or apprentices. If zero, enter 0.

Seasonal (worked 149 days or less): _______________
Year-round (worked 150 days or more):_____________



6. Is your business women-owned? Ownership refers to the equity, interest, or stock of the business. Select ‘yes’ if 51% or more of your business is women-owned. Yes or No.



7. Which of the following best describes the primary owner of your business? Ownership refers to the equity, interest, or stock of the business.  Circle all that apply: 

· White (not Spanish, Hispanic, or Latino)

· Spanish, Hispanic, or Latino

· Black or African American

· American Indian or Alaska Native

· Asian or Asian American

· Multi-Racial

· Prefer not to answer



8. How many years has the primary owner/operator of your farm been farming? Please enter N/A if not a farm business. 


9. Is the primary owner of your business younger than 35 years of age? Ownership refers to the equity, interest, or stock of the business. Select ‘yes’ if 51% or more of your business is owned by someone younger than 35 years of age.  Yes or No. 



10. Does your farm or business hold Organic Certification (or in the 3-year transition process)? Yes or No



11. Provide the physical address of your primary point of production. Please include the street address, city, state, and zip code.
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